QUESTIONNAIRES
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Crisis management plan 7 BHEHEE GHsEHEE Pforr & Hosie
1. Was a detailed and realistic contingency plan available to | | R854 SE4H I EL B E S E AR EEH * LRI o e (2008)
eal with crises? . . g 2 fEH RS E BRI O LR S ERCE ~ 4 | LBUFA R - BB SRt -
2. s the macra and micro complexity of the crisis T A - PEAITER G S S SHIR AN | 2 BTFEBCE - €0 - FL 8 - AT
51tu.a.t10n systemaylcally .captured. and interpreted in the 529 S LT T e o
political, economic, social, physical and commercial arena? ) s \ - et e
3. Were decisional roles defined and responsibilities clearly 3B EIAENUE A BRI 7 3 BURIAEE T R E BRIV A G T -
described? 4 AZERERE TR S PR IS R EDSIEMEAE S 7 | 4.0 E R T BN RS AR B A e e 4
4. Was the crisis management with the businesses SIREFIRS VS —F BB E T E MRS | & -
integrated with the strategic planning processes? Flzg ? 5,@@;,%%%[[ B B M 25 AH B Z R A
5. Was each and every step of the planning and training in 6. BB IFF TS S HENLS ST » DIESHEE | 25 -
t6he I\I;;[:sr etlsltei)ef ;}rlleosrzlc{)z}llg li(lllizrated and comprehensive e A TS A B 2 6. BT IEE MY ~ AR I iR i 1T
effort to effectively understand the crisis and manage what Zﬁﬁi{i%;[[ %%T%;?g /%E% ;% Lé%ﬁiﬁ ?ﬁ ey R - MR
occurs? e = UNTPRE =JE
7. Was a degree of flexibility retained to react swiftly and JETEHAR ? [T GG ﬁﬁﬁﬁmﬁﬂ
decisively at an operational level but not hurried for strategic
level decision making?
Information and communication management 4 EiflfE ST Eil e Pforr & Hosie
1.Were communication and perceptions managed through a | Government was communication and perceptions *ﬁ{-ﬁﬁ‘)\%ﬁ;ﬁr HEE - (2008)

crisis communication and marketing strategy?

2.Was information and communication management used to
foster effective coordination and collaboration amongst the
relevant stakeholders?

3.Was any rebuilding of the physical environment and
destination image accompanied by a re-evaluation of target

markets?

managed through a crisis communication and
marketing strategy.

Government was information and communication
management used to foster effective coordination
and collaboration with tourism and hospitality
industry.

Government was trying rebuilding of the physical
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4.Was a positive relationship established and / or maintained
with the mass media throughout the recovery phase?

environment and destination image accompanied by

a re-evaluation of tourism and hospitality markets.
Government maintained positive relationship
established with the mass media throughout the
recovery phase.

Preparation-HRD 4 - \ T E R - AT ERZE Pforr & Hosie
1.Was a capacity to build human resources capital to meet Government was a capacity to build human S E R IR (2008)
crises evident? resources capital to response COVID-19. LA 2 E A\ T EIRE AL ESH G 1 -
2.Was training and development used to improve individual, | Government has a well training and development 2 Fr R R A5 FEAT B s (A~ (RS AI4R
group and organizational effectiveness? system used to improve organizational LA o N : ;
3.Did these activities and processes have the intended impact | effectiveness. SOOLS . N ‘ o
on organizational and individual learning? Government did epidemic prevention activities and 3- BT &?E@J A B A A EA T
4.Were crisis leadership principles developed? processes have the intended impact on T TR - ‘
organizational and individual learning. 4. BURHIE — Bt E A -
Government was fast developed crisis leadership
principles to response COVID-19.
Effectiveness and organizational culture 4 Effectiveness organizational culture 4 b =Rk ks Y Pforr & Hosie
1.How effective was the capacity to avoid or reduce the Government was effective to avoid or reduce the “SHRHE R I RS ¢ (2008)

consequences of the impact of the ensuing crisis?

2.Was a state of active anticipation experienced by all levels
of staff?

3.Was it possible to reduce or mitigate the impacts of the
crisis (the pre-crisis stage), by improving the response
management (the crisis stage) and to swiftly and effectively
determine the damage to the business caused by the crisis
(the post-crisis stage)?

4.Did the debriefing session question the implicit systems,
roles and objectives within an organization in relation to
response to the crisis to envisage new scenarios?

5.Was it possible to challenge organization’s cultural norms?
6.Is double loop learning embedded into every cycle of the
crisis management process to ensure that deep learning and

consequences of the impact of COVID-19.
Government was a state of serious anticipation of
COVID-19 by all levels of staff.

Government was effectives to reduce or mitigate the
impacts of the COVID-19 in the pre-crisis stage,
and improving the response management during the
crisis stage and to swiftly and effectively determine
the damage to the tourism and hospitality industry.
Government was debriefing session question the
implicit systems, roles and objectives within an
organization in relation to response to the COVID-
19 to envisage new scenarios.

Government epidemic prevention actives was
challenge organization’s cultural norms.
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subsequent changes in management policies and practices
occurs?

Government maintains double loop learning of the
COVID-19 prevention management process to
ensure that deep learning and subsequent changes.
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Information sharing EROE ﬁgﬂﬁ? Wen et al,
1. Sharing facilitated by destinations can inspire and bring | 1 think that the sharing of risk information of through | 1.3&iIA\ it =R B H R SR 4 =2,

together like-minded people, endorse the website | gitferent channels can increase credibility [ LA N A E B (2005)
information, and increase credibility [ think it is important that users can freely share risk | 2. FIN N P A LLE B 2 EEE RS H i

2.Users generate content to load onto destination-hosted | iyfomation to social media hosted by the destination | 545 (438 Ak L AR S Bl

social media I think User Generated Content (UGC) or internet direct | 3.3 A F Az i 25 (UGC) S48 G B #E 0T T-11%

3.User-generated content (UGC) is critical in developing | gijling is essential for low-cost development of image | A FF % FEGRNRIAT 22 LA K W, 2] [ e e 2. o [

image and video libraries cost-effectively and engage local | 4,4 video libraries, as well as for attracting international | {ES5%/E 28 ¢ 8 %

photographers and communities visitors and reducing concerns. AN MR ] LI AT 40 28, DA

4.The semantic web can categorize images to ensure that | | hink keyword search can categorize images to YRS 'ﬁ(’%f E’Jlﬁ Iﬂ%ﬁﬁﬁ”’“*ﬂ*ﬁﬂﬁﬂ

information is appropriately aligned with potential visitor | onqure that the information matches the information R 3 ) 2 FH 5t Eaceboo =

market segments required by potential visitors A hﬁ%ﬂi?? P

5.Users can send out personalized e-cards via Facebook and

mobile apps, or elf their photos to send customized inspiring

information/images to their friends (books, music)

Attitude & Preference Attitude & Preference HEE Wen etal.,
1. Because of SARS, I believe travelling in China will be | Because of COVID-19, I believe travelling will be (2005)

unsafe.

2. I will greatly reduce my travel plans in the next 12
months.

3. I will avoid travelling to crowded big cities after SARS.
4. Because of SARS, my interest in participating in
outdoor activities and eco-tourism has increased.

5. I will reduce the length of travel and tourism after
SARS.

unsafe.

I will avoid travelling to crowded big cities after
COVID-19.

Because of COVID-19, my interest in
participating in outdoor activities and eco-tourism
has increased.

In choosing tourist destinations, I will avoid
COVID-19 affected areas.
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6. In choosing tourist destinations, I will avoid SARS-
affected areas.

7. 1 prefer suburbs or areas within short distance for
leisure travel after SARS.

8. I will reduce the possibility of joining tour groups after
SARS.

9. I prefer travelling with family members and relatives
after SARS.

10. I will not take wild animals as food in the future.

I prefer suburbs or areas within short distance for
leisure travel after COVID-19.

I will reduce the possibility of joining tour groups
after COVID-19.

I prefer travelling with family members and
relatives after COVID-19.

I will not take wild animals as food in the future.
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Hygiene & safe (RS S iii3izd Eﬂ’ﬁﬂl (ﬁﬁr— ) ét Wen etal,
1. I care more about the hygiene and safety of the tourist I care more about the hotel hygiene and safety 1 - Femes (2005)
sites after SARS. during COVID-19. E&‘rﬁ%ﬁﬁﬂ*

2. I care more about the hygiene and safety of the public I care more about the health of the customers in 2. iR EEIBGEES - I EE AR

recreation sites after SARS. the dining room during COVID-19. %ﬂfi@ﬁﬁﬂ’] ”fiﬁl%/}f °

3. I care more about the hygiene and safety of the means I prefer to stay in high quality star hotels during 3. 2 A

of transportation after SARS. COVID-19. i e

4. I care more about the health of the members in the tour | I prefer separated dining while travelling with a 4. P EEEE RS 0 IR R LR

group after SARS. tour group during COVID-19. HARL B HEEEE -

5.1 prefer to stay in high quality star hotels after SARS. I care more about the hygiene and safety of the 5. ¥riWEEIEG R R EEEE S

6. I care more about the hygiene and safety of the hotels daily necessities while staying in the hotel e Y 2 AROR s -

after SARS. travelling during COVID-19. 6. FrR B RIE - TG E R LIRS

7. 1 prefer separated dining while travelling with a tour HAERNZ S -

group. 7. RS HRTTIG » FEE U R A E At B

8. I care more about the hygiene and safety of the daily TR FE -

necessities while travelling after SARS. ST

Destination Image 6 HeEYHE S HEVHE & Kim (2018)

1. The destination image of quality of service

2. The destination image of entertainments

3. The destination image of quality and variety of
accommodations

4. The destination image of local transportation

5. The destination has an exotic image

Effective prevention the COVID-19 may influences
destination image of quality of service.

Effective prevention the COVID-19 may influences
destination image of entertainments

Effective prevention the COVID-19 may influences
destination image of quality and variety of
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6. The image of architectures/buildings at the destination accommodations 6.9l e I S BT H Y SR -
Effective prevention the COVID-19 may influences
destination image of local transportation
Effective prevention the COVID-19 may influences
exotic image
Effective prevention the COVID-19 may influences
image of architectures/buildings at the destination
Risk Perception 4 JeE\ B RN JeE B Rkl Rittichainuwat
1. Would you overlook personal safety if travel costs were | 1 41EFRITE K » /R 2 NS 2EE0E 1A R BIRTE (ST ZE N B224 o & Chakraborty
l20\)]‘13?0 you think that Thailand is a safe travel destination? 2ATEER %%.;E~{Iﬁéi:}[§l’jﬁ&% HINHIT 7 2 HERAFERE RS LR ERROK | (2009
. ! H 2 o=l r)
3. Would you stop traveling completely during terrorism? 3 {/T LR o ST IEIRITS Eiﬁl - s L
4. Would you choose travel to a less dangerous destination /Ln rﬁjﬁﬁﬁﬁFﬁﬁ /f/]—’ = LT%% {Ixﬁﬁﬁﬁl&i 3& E%ﬁﬂ%ﬂir FEH;HFEETD_:E{'?JJ:B[K{T °
rather than stop traveling during terrorism? Ei’ﬁﬂl??ﬁIxE%ﬂiﬁﬁﬁ“% ? 4T B AR PR L —ER A%
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Perceived anxiety 3 EVEIEERE EVIEERE Bults et al.,
1. Worried about the new flu. LIELTRIES 1R R I T R B o 2011
2- Fear for the new flu. 2. B - 2 B EEH F TR -
3. Thll’lkll’lg about the new flu. 3;%%%ﬁ>ﬁ_ﬁ§ o 3&%@%;%%%&%%%&‘% o
Perceived severity 3 BV RREE AR EE M Bults et al.,
L. Severity of the new flu. LN B - LA R R - 2011

2. Severity of getting the new flu coming year.
3. The new flu is very harmful for my health.
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Destination Sustainability 10

Economic sustainability

1. I have observed that the municipal area is making
investments to attract tourists.

2. I have seen that the municipal area has good basic
infrastructures.

3. I consider that the tourist services at the destination
provide good value for money.

4. 1 think that the economic benefifits of tourism in the
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municipal area are greater than the economic costs of
tourism.

Cultural sustainability

1. I think the municipal area values its historical heritage
(monuments, etc.).

2. I think the municipal area values its cultural heritage
(festivities, traditions, etc.).

3. I think that local cultural and historical heritage resources
and authenticity are being preserved due to tourist activity.
Environmental sustainability

4. 1 think the level of pollution in the municipal area is
acceptable.

5. I think the level of smells in the municipal area is
acceptable.

I think crowd levels are acceptable even at the height of the
tourist season
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